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H nepiOaAwn Tou d1aBATn otnv EAAGda kararaxdnke orn 19" 6éon ornv Eupwnn kara tnv
napouciaon Tou np®mTou Eupwnaikou Mivaka KaravaAwTov yia Tov AiaBiATn. Tnv npowTtn 0£0on
otov Mivaka yia Tov AlaBATn karaAappavelr n Aavia akoAouBoUpevn and 1o Hvwpévo
BaogiAeio, Tn FaAAia kai TiI¢ Katw Xwpeg. H gnidoon auTtny anoTeAsi gia HikpRl BeATiowon ot
ouykpion HeE Thv €nidoon TnG EAAGdag otoug Eupwnaikoug Mivakeg KartavaAwTov yia Tig
Ynnpeoieg Yyeiag kai yia Tig Kapdiakég NMadnoeig 2008, onou n EAAGda katdAaBe avrioToixa
TNV 22" kai 23" O£0n.

O Mivakag yia Tov AlaBATN GUYKpPIiVEl Ta CUCTAUATA UYEiag g€ O0An Tnv Eupwnn ano Tnv onTikn ywvia
TOU KATAVAAWTH. € MEVTE KATNYOPIEG, Nou KAAUNTouv 26 JdeikTeg anodoong, n EAAGdA ouykevTpwaoe
637 Babuouc and cuvoAo 1.000.

«BA€noupe OTI oTnv EAAGda undapxel avaykn yla nepiocoTepoud 1dikoUg yia Tov diapnTn, 1di1aiTepa yia
d1aBnToAOyouG e €1dikeuon oTa KAGTw AKpa Kal yia VOOOKOWEIakd npoowniko yia Tov diaphATn. H
nepiBaAwn Tou OdiaBnATn diaTibetar oxeddv poévo ortnv ABrAva kal auTd onuaivel OTI ol doBeveig
avaykalovTal va Ta&idelouVv OUVEXW®G OTNV NPWTEUOUCA Yyia EAEYX0, KATI To onoio dev eival BIKCIHo»,
avagepel n Ap. Beatriz Cebolla Garrofé, Project Manager yia Tov Mivaka yia Tov AiaBATn.

TiI napanavw pnopei va yivel ornv EAAGda yia va BeATiwOei n nepiBaAyn ava@opika HE TOV
S1aBnTn;

«ZTnv EAAGDa ouykevTpwvovTal and Ta uynAoTeEPA NOCOCTA KANVIOTWY KAl naxuoapkiag Tng E.E. -dUo
and Toug KUPIoOUG NapayovTeg Kivouvou yia Tov diaBnTtn Tunou II. Autd 6a pnopolos va KaTanoAgundei
HME anOTEAECNATIKA Napoxr unooThAPIENC OTOUGC aoBeveiC NPOKEIYEVOU va KOWoOUV TO KAMvioud.
MoTeUoupe €niong OTI N €AANVIKN KuBEpvnon 6a npEnel va avTINETWNIOE!l TIC NEPINTWOEIC DIAKPITIKNAG
MeTaxeipiong €ic Bapog Twv di1aBnTIKWV Nou £xouv avagepBei oe OxoAeia Kal €pyaciakolc Xm®POUG»,
dnAwvel o npodedpog TnG Health Consumer Powerhouse, kog Johan Hjertqvist, avaAUovTtag Tnv anédoon
TnG EAAGdag oTov Mivaka.

ZXeTIkA He Tov Mivaka Kataragng

O Eupwnaikdg Mivakag KatavaAwTwv yia Tov AlaBATN Napéxel TNV npwTn Ta§ivounon Twv EUpWNAikwyv
OUOTNHATWY UYEIOVOMIKNAG NEpIBaAwng avagopikd pe Tov d1aBATN o€ NEvTe KUPIOUG TOUEIG: Evnuépwon,
AlkaiopaTta kal EmAoyéc KatavaAwTn, MpdoBaon, MpoAnwn, Fevvaiodwpia kal AnoteAeopaTta. O NnyEg
yla Tnv katdapTion Tou Mivaka yia Tov AiaBnATn €ival Ta dnudoia oTaTioTIKA OTOIXEIa Kal N aveEapTnmn
£peuva. YneuBuvog ouvTa&ng Tou lMivaka eival n €Taipeia avaAuong kal nAnpogopiwv Health Consumer
Powerhouse. 'Onw¢ kail Je Toug arloug Mivakeg Tng HCP, n opydavwaon €&stalel Tnv katdaracn ano Tnv
ONTIKN Ywvia Tou katavaAwTn. O Mivakag katapTileTal Jéow TnG enidoTnong Tng Pfizer Inc.

Ma nepiooOTEPEG NANPOPOPIEG KAl TO ENEENYNHATIKO ONMEiwUA:
http://www.healthpowerhouse.com/archives/cat media room.html

Avagopikd pe Tnv Health Consumer Powerhouse: www.healthpowerhouse.com

Enikoivwvia pe Tnv Health Consumer Powerhouset: Ms Kajsa Wilhelmsson, +32 (0) 496-23 55 30.
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